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Note:-attempt all questions.  

 

Que.1 What do you mean by service marketing? Illustrate the classification of different types of  

           service with examples. 

           lsok foi.ku ls vki D;k le>rs gS \ blds oxhZdj.k ,oa izdkjks dh mnkgj.k ds lkFk O;k[;k djs A 

 

Que.2 Explain the method of assessing the service marketing opportunities and their customer  

           expectations? 

           lsok foi.ku ds voljks vkSj mlds xzkgdks dh mEehn dk vkdyu djus dh fof/k le>kb;s \ 

 

Que.3 What is meant by physical evidence in service marketing mix? 

           lsok foi.ku feJ.k esa HkkSfrd lk{; ls D;k rkRi;Z gS \ 

 

Que.4 What are the basic steps of market segmentation? What specific challenge exist for service 

           organization when it comes to segmentation. 

           cktkj foHkktu ds cqfu;knh dne D;k gS \ ,d lsok laxBu ds fy, ckrkj foHkktu ds le; dkSu&dkSu lh  

       pqukSfr;kWa ekStwn gksrh gS \ 

 

Que.5 The need and variety of services would depend on economic & social factors Illustrate this  

           view point with example? 

           lsokvksa dh t:jr vkSj muds fofHkUu izdkj] lkekftd ,oa vkfFkZd dkjdksa ij fuHkZj djrk gSA mnkgj.k  ds  

       bldksa foospuk dhft,A  

 

Que.6 Explain the concept of GAP model in services quality? 

           GAP Model  esa lsok dh xq.koRrk dh vo/kkj.kk dh foospuk dhft, \ 

 

Que.7 Describe the concept of new service development process? 

           ubZ lsok ds fodkl dh izfØ;k dh vo/kkj.kk dh O;k[;k dhft, \ 

 

Que.8 Describe in brief the functions of service channel? 

           lsok pSuyks ds dk;ksZ dh laf{kIr esa O;k[;k dhft, \ 

 

Que.9 Explain the scope and functions of service marketing strategics for tourism industry? 

           i;ZVu m|ksx ds fy, lsok foi.ku j.kuhfr;ksa ds nk;js ,oa dk;ksZ dh O;k[;k dhft, \ 



 

Que.10 Explain the role of new trincles and emerging concepts in service marketing? 

             lsok foi.ku esa :>ku ,oa mHkjrs vo/kkj.kkvksa dh Hkwfedk dh O;k[;k dhft, \ 

                         

 


