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Que.1 What do you mean by service marketing? Illustrate the classification of different types of

service with examples.
JgT fAUO W 31T T G951 § ? §9P qUTHRUT Ud YbRT P ISTEX0 b AT AT HY |

Que.2 Explain the method of assessing the service marketing opportunities and their customer

expectations?
JqT AU & TR IR IID UTEHI DI SHIE BT 3Mbheld B dI (A Ty ?

Que.3 What is meant by physical evidence in service marketing mix?
Jar fagurE fasmor § Wifae Aey @ 9@ e g 7

Que.4 What are the basic steps of market segmentation? What specific challenge exist for service

organization when it comes to segmentation.
IIOIR TS & gfFRrel wed @1 2 ? U a1 WMo & oY IR 39S & 9Hy dia—aia Al

ifrelt o B @ 2

Que.5 The need and variety of services would depend on economic & social factors Illustrate this
view point with example?
JG131f B TR 3R I AR~ YbR, IHifoTe ud e dRel R AR ordr 2| ISy &
D! fadaHr BT |

Que.6 Explain the concept of GAP model in services quality?
GAP Model # {1 &1 orac @1 @EROT &I fIa=a=r Hifsrg ?

Que.7 Describe the concept of new service development process?
9% 9aT & fIerg Y Ufhar &Y @R & ARSI HIFT ?

Que.8 Describe in brief the functions of service channel?
AT AT B HTAT DY AfeTa H AR BHIRTY ?

Que.9 Explain the scope and functions of service marketing strategics for tourism industry?
T ST & forg war fuoE oeifadl @ SRR Ud St & awen iy ?




Que.10 Explain the role of new trincles and emerging concepts in service marketing?
HAT fAUo H [ Ud IHRA SFALROTSI DT qHBT BT ARAT BIFTY ?



